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WERMAEA LA L TRV, FEET
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Eye-tracking & Covert attention

NEFTORIRAEFOIERE, BAEHFNERZIRIBO
OB REROEVE AR = EB 075

BENEED, AENIREIEFTD
L TEEERERERD

© @ - BnoEEs SN EESNSHIOE « BENDEROEEIZRALTVS
SBEIRCBHEL TS ] R (Carrasco & McElree, 2001; Carrasco, 2011;
w (Cavanagh et al., 2019)

10

Eye-tracking & Covert attention
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Visual Recognizability Evaluation for Brand Logos

Using Covert Eye-Tracking (CovET) 1. Introduction

Combined with a Go/No-go Task
Go/No-gosRRELBTERIRRARITE (CovET) DIEFENE(CLD
I5> ROTORERRAETE

2. Method

3. Result
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4. Discussion
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Yasushi KYUTOKU, and Ippeita DAN
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Logo selection Hypotheses (H1 & H2)

«  COEBRTHEALEOTR. %D%Eliﬁﬁ?{u%ﬁé‘)ﬁﬁiiﬁl}fﬁf‘iéﬂﬁ: . a;d \: R 0 = S5 Fevs ‘7“% 0| N
o P e T S L H1 : RCGRAISNTOBOTIC . A& SRAERAREBI N

Rl IAFYIHE
High-B High Low H2 : RUJSYRTHHTH. BAEOZFVLOITLEWOTTIE,
B ig RENREBINNERD
—-—— _ | TN R
[90.6 % | [93.8%] [375%[ Sgizeriy -
IR
500 18EO0T(E. Go,/NogoiBllCH I 3IHEMRIMEL TBMaN: DD 18BIDOT(E, Go/NogosRICH 1D IFRMFIBEL TEMENZ

23 24



2026/9/16

Press ~

Press
(@ ) -
o Cugean + - e - + = mmm @
N 0.." T S
T AUV I 4NN S 1080 pix
240 pix ‘ " Non-target stimuli
o st 330 pix Target stimuli o
. PODYOR Don't press P
320 pix rese
1920 pix -
+ = - + B @
om
Q /)
Target logo >

25

T 6" block |
BABVIEFLES SUEVIEFLIEZ L

Design of experiment Measurement
SAITE

1 block 2% block | 3% block | 4" block | 5 block
Go_ |GoMNogo| Go |GaNo-go| Go [GoNo-go| Go |GoMNogo| Go |GoMNogo| Go | GoNo-go |
SRR R e ek SEFRIEORIIH AR THILOMBERL TS

ET: Tobii Pro Spectrum (1200 Hz)
(Tobii AB, Stockholm, Sweden)

Display: Flexscan EV2451 (1920 pix x 1080 pix, 23.8 inch)
(EIZO Corporation, Ishikawa, Japan)

Intarval
30 images in each Go/No-go black
CEEEEN. FrUTL—-SaviTonk

Presentation
of Stimulus  between stimul
08s  (presentation of only
fixation cross)
Mean lime: 10035 20 [0
images Images
Non-target stimuli Target image stimuli

EEEE - HEEE
' ' Stimuli
‘
12

B FARTLANS

» BIOWIIONT, UF04200TINS5—4y N BRIBSEREN

« ZNBOOJI0ERRIERFG. SMBRTSOIACEIDYSTNE
Gy B G

28

ELDAREF T OB IHEE

iDC =fICMREF COUIBICHESFEE -

,,,,,,,,,,,,,,,,,, foveola
.................... o
. fovea IDCAKRENEE, RIDREFICEIDMBAMEEFEN BN EZRL TS,
26°
(Kalesnykas, & Hallett, 1996; Polyak, 1941) ot
N = - HRMOBRHE4ONTIY—CH5EENS
Ky nol prcssed.
e * S SRS SR

<HBACEDVWTCETEMA%ZETE
« ZSFHEENOTEER>TUVBHEIHETANTE

(FHEERO—BER+2E< 7Y/ HREI30.9985£10.981THOLR)

30

29




FZiDCIIDWT . ML A IEEE R U IS0H B HRTE
(M) ZARAVWTHEEZITE

H1 @ [RGRAIZN TR OTICE, LSRR RN REEIEN S5

B

31

Foveola (Paired t-tests (two - tails)) O

IDCOMEAARENGEE, FOREFICHIBBAMKEFENEVILZRLTVS

V%
4

£(22) = 2,651, p= 015, Cohen's d = 0353

iy

£(16) =031, p = 31, Cohen'sd = 0.075

2026/9/16

1. Introduction
2. Method
3. Result

4. Discussion

Fovea (Paired t-tests (two - tails)) ®

IDCOMEARENGEE, FILREFICHI RABADEKFENE VRTINS

in¢

£(16)=0.494, p= 628, Cohen's =012 Noler 1210

1(22) = 2436, p= . 023, Cohen’sd = -0.508

33

1. Introduction
2. Method
3. Result

4. Discussion

34

Achieving to evaluate visual recognizability
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Tendency depended on logos
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Saizeriy High-A's higher visual recognizability
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Saizeriy High-A's easily recognition in real-world
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